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Meaningful to RBB and rest of Africa
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Challenging operating environment
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Structural growth potential remains

Banking penetration is low

Indicator Unbanked population Credit penetration Mobile payments
Metric No account at a formal People utilising credit People who transacted with
(% age 15+) financial institution mobile phone*
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Source: World Bank; Note: * utilising an account at a financial institution
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Need to improve our returns and efficiency
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Improving underlying metrics

Solid growth in accounts and
Premier customers

New to bank card sales almost
doubled off a low base

Rising Barclays@Work signups
Healthy card acquiring growth

Strong growth in digitally active
customers

Improving cross sell
NPS increased notably
Momentum in Business Banking

Improving bancassurance
penetration

RBB Rest of Africa YoY growth (%)*
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Attractive risk-adjusted margins

RBB net interest margin 1TH15 (%)
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Positive revenue momentum in most markets
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Relatively low share in key markets

Estimated 2015 RBB market share (%)
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Scope to grow in under-represented areas ...

Agri lending 2015 (Rbn) Card lending 1TH15 (Rbn)
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... broaden revenue and earnings mix
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Reshaping our distribution, greater innovation
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In summary

Tough macro backdrop, with several challenges

* However, scope to improve returns

* Numerous revenue growth opportunities

* Investing in digital and innovation to reduce costs

« Growing a meaningful and profitable business
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Disclaimer

Forward-looking statements

Certain statements (words such as ‘anticipates’, ‘estimates’, ‘expects’, ‘projects’, ‘believes’,
‘intends’, ‘plans’, ‘may’, ‘will’ and ‘should’ and similar expressions in this document are
forward looking. These relate to, among other things, the plans, objectives, goals,
strategies, future operations and performance of Barclays Africa Group Limited and its
subsidiaries (‘Barclays Africa’). These statements are not guarantees of future operating,
financial or other results and involve certain risks, uncertainties and assumptions and so
actual results and outcomes may differ materially from these expressed or implied by such
statements. We make no express or implied representation or warranty that the results we
anticipated by such forward-looking statements will be achieved. These statements
represent one of many possible scenarios and should not be viewed as the most likely or
standard scenario. We are not obligated to update the historical information or forward

looking statements in this document.
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